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The presentation is prepared by Chongging Changan Automobile Co., Ltd (abbreviation as “Changan”, “CA”
or “Company”), and solely for corporate communication and general reference only. The presentation is a
brief introduction but NOT a complete description for company’s current or future business, operating or
financing results. Neither CA nor any officer or employee of CA accepts any liability whatsoever for any
direct, indirect or consequential damages or losses arising from any use of the presentation or its contents.
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BFHEER Overview

SEBNENEFESHEAFERYN , 2015F 55T 481
EtSdEIRN
Affected by the weak economics and numerous negative factors , the
auto industry sales growth continued falling in 2015.

015 KL SELSHEREANRAAIFESEN , HIGEMKEEER)
ARSI,
CA’s sales volume ranked fourth in 2015, while the growth kept No.1

among top 5 groups.
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FeAZETHIH Widely-defined PV Market

2015FREFEHIFHIIEKR , BIEEISUVEIAS2.39%HYIEIRE |,
RFEHIBRIRMET.3%HIEIK,

Despite of the negative growth of sedan market, with the high growth of
SUV, the overall PV market still maintained the growth of 7.3 % in 2015.

20155 , BEX @M HEREZRF , HROHINMEESED. BFRM
EPR M FIFEE.

Local brand’s market share rebounded in 2015, and the Japanese brands
slightly recovered as well. German and South Korea fell significantly.

2015EERAEM 7 anfhHESR T
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20155 KRS EEHER UL ARG 1K30.9% , B /AB M EF=HRMH

1005 4RI El RS EE.

The local brand of CA PV significantly increased by 30.9%, and

became the first local brand OEM that annual sales exceeds 1 million .

ABREET , REESHERFRRIFRT , FEBIKT.8% , EEERI+

RERTIEPIES_.

For joint ventures of CA, Ford’s sales volume ranked 7" as before. The
growth rate was 7.8% yoy, ranking 2@ among Top 10 JVs in 2015.

20158 A+ ARELRAE SR R A B it

Top 10 Sales of Local Brand PV by Company in 2015
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KZRIHFEMSUV  Sedan & SUV of Changan Brand

2015F KL MR ERILUIBIKT.75% , FEFFMOITUSEER) | | 20155 KT mh2SUVRIHERIXE35.6 5% , RAFFIPAIR131.76%.
EETBES. 33%RIENT MIAZAMRES TIRRIBIK. Chaangan brand SUV sales reached to 356 thousand in 2015, increased by

Changan brand sedan sales increased by 7.75% yoy in 2015, maintaining || 131.76% yoy.
comparatively high growth while the segment was downside by 5.33%.
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MPVFI3Z X BU5EHBZE MPV and Mini Van

2015FEMPVHIIZXI A X BSRAFRIBAMMNIFRE 2E. AT RKTIENEREFAER , EXWIHRRIEAE. HHIT TS, BERERYHE
i, 2016 F KL SEEMPVIZRBAMERIRI,

The substitution effect of MPV market for Mini Van was significant in 2015. Changan was striving for transformation and upgrading, thus
underperformed the average. It is estimated that Changan will perform well in MPV market due to the launch of the new model Oushang.

S 4 \IE +
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FEELR Selected Data

g HZE2015F128KE #HZE2014F128)K FEILCIEE (% )
Item Until Dec.31, 2015 Until Dec.31, 2014 YoY(%)
?oﬁfz A(S sgéﬁ(%M_B:lOOMn) 894.14 696.87 28.31
i}iﬁaﬁ\ﬁe(hg’cﬁr)s; Equity(RMB:100Mn) 34174 254.55 34.25
gﬁi?’;?_r}iig:liﬁtﬁ)ﬁﬁﬁo(gﬁge)holders (RMB:100Mn) 343.85 256.37 34.12
ﬁgiﬁ?}i fo EE - RMB) 7.33 5.46 34.25
fsfs; %‘Lﬁi”ﬁ n/flga tio(%) 61.78 6347 -1.69
Iltﬁi 2015 2014 ﬁt%%ﬂﬁé)% )
. _
gétgg;] é Eei\fe)nue RMB100Mn) 667.72 529.13 26.19
;T”o"ié% éit{ile\a)B:\locl)Mn) ) 100.12 75.39 32.80
I}\?f?_ ;‘i}iﬁ@ﬁiﬁdﬂeﬂ ti)%?/-vcn)ers (RMB:100Mn) 99.53 7561 31.64
Bgaffgfrﬁig ;Ee?' Share (RMB) 213 162 3148
el (IR (%) 33.14 34.20 -1.06

ROE(%)

Al -S{REEIR

orward With You



f' | KIFiS
U CHANGAN

M3s3iets : SAUIAN. FHETBFIZE Financial Indexes: Operating Revenue, GPM

EWIE\ Operating Revenue

tHEEFIZ=E GPM

0I5 FRNEFWRANERTTERER , 2FELHE WA
667.721Z7T , [AIECIB1<26.2%,

Operating revenue maintained high growth in 2015, reaching
¥ 66.77 billion, upping by 26.2% yoy.

fEE MBENEEIFEUEE | 20155 HETNZRIXEI20.02% , FECEFT
179 "B A,

Due to the improvement of products’ profitability, GPM reached 20.02%,
upping by 1.79 percent yoy in 2015.
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BN (2oe)  —m—[RIE K
Operating Revenue (RMB:100Mn)  Growth YoY
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& Total 17.04% 18.23% 20.02%

T ERIESSEEPV Sales 18.38% 21.39% 22.60%
MZESSEEMV Sales 15.23% 8.86% 7.40%
AMIMINT Outsourcing 10.62% 10.52% 21.77%
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Financial Indexes: Profit Attrlbutable to Owners, Cash Flows from Operating Activities

JFAEB25FF5E Profit Attributable to Owners

ZE ML Cash flows from Operating Activities

20155 , QBB EIFFIEIX99.531Z7T , FRLAIEIE1<31.64%,

The profit attributable to owners achieved ¥ 9.95 billion and upping
by 31.64% yoy.

ErmPMETEIIT | 2055 KR ELEENTENINESREFHN
1X254.15(27T , REFREAEK43.25%,

Benefit from the good performance of product market, CA’s net cash flow
from operations reached ¥ 5.42 billion, upping by 43.25% yoy.
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Financial Indexes: Advertisement and Promotion Fee, R&D Expense

I"&SFR5EZRHE Advertisement and Promotion Fee

A% ZEMA R&D Expense

20155 , NEIH ERIEHZEALL51ZTT , FEIRIK29.47%,

Advertisement and promotion fee cost ¥ 1.15 billion in 2015, upping by
29.47% yoy.

20155F , NEIHI S A ZRFE25.63(27T , [AIELIB1<27.39%,
R&D expense cost ¥ 2.56 billion in 2015, upping by 27.39% yoy.

BART : {ZTT
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ITEREHEE T SREEERAN
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BANT : 27T
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2EZmhEEBFISth Analysis on Profits and Investment Income by Brand

NERIFBINAEERETERRE  FHlERZER | BEEIRINETAR | KESFENEGRMEAKIERRTEE.

The investment income from Joint venture brands (especially CA Ford) contributes most to company’s profit. While the local brand achieved
profitability, the dependence on the joint venture brand has been reduced.

NEIBHIEIE AT o B AV b
o Sources of Profits - Incom§7C;50ntr|buted from Each Joint Venture Brand
99.53 RMBL00Mn g9 ' AR : {Z3T
100 - 94.40 RMB: 100Mn
20,91 80 -~ 72.07
%0 | 75.61 0 L
60 -
60 - s |
40 |
40
30
20 1 5.13 20T 8.26
10 | 5.08 3.65 3.79
0 0.12
0
20 L -4.30 10 - -196  -162 333
s aN=ir s B BEAE SRS K&LER KZE5EE K&HRA KZPSA TR
Total Local Brand Income from JVs & Associates CA Ford CA Mazda CA Suzuki CAPSA Jiangling
2014 2015 2014 2015
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SHAEFHR IS RZETIEZE ST The Factors of Change on Net Profit Attributable to Owners

40 r

37.17
BAI - {Z7T
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_20 L
3&$RERECZENER E7 Bl R BN HEZH EIEZEA 552 BEERE REEE HE
Net Profit Change Gross Profit Business Tax & Selling Expenses Management Fee Financial Costs Assets Depreciation Investment Income Other
Surcharges Loss
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2015 EFE 2 BEFRZZ 2015 Annual Dividends Scheme

2015FEAED BTN | LIATIIERARZ 4,662,886, 108i AEEL REIARRIEZ10IRINES 47T (B ) .

2015 Annual Dividends Preplan: Based on the existing total share capital of 4,662,886,108 shares as the base, to all shareholders 10 per share
cash delivery 6.40 yuan (including tax)

RBNE=FMESTRRE

Company Cash Dividends Table in Past Three years

= SRIEIZT) AR ELbE o) STECR) SIFIGT)

Year Net Profit (RMB:100Mn) (RMB:100Mn) Ratio Dividend per Share (RMB)
2015 99.53 29.84 30% 0.64
2014 75.61 11.66 15% 0.25
2013 33.69 4.66 14% 0.10
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ifAZSE7/] R&D Strength

KLAENRER—R  EifENERTE. NVHEICNUERERRMY. SMESiazE , EEESP. TCS. VVT, TCT. ICCSELHZEA
RS EES R FEIREFE T E—

542 : FFWINERE N+ IEBIERES  SERAXZOEE

*Benchmark with world’s leading companies, build high standard laboratories covering 16 fields such as crash safety and NVH, and master ESP, TCS,
VVT, TCT, ICCS and other advanced technologies. Changan R&D strength has been No.1 in Chinese automobile industry for 8 years.

*5+2: Digitalized coordination capability + project management capability to support five core strength

Structural Design

& Performance
Development

E= 0] i
F&ienD

Digitalized coordination
capability +
project management

1&8YFF & Modeling development :

LBKI00RAZREHIRITHID , 105K | 2558
BE |, 20RTURTHAR

Over 100 outstanding designers, 10 concept cars,
25 mass production cars, over 20 design awards.

capability
Test Validation & g NVH
Evaluation = Simulation Analysis :
mEEEH )
ASISIF SV v
fiaEn

Prototype & Process

HESESTZHEND

Efr—itiaE Ra) SIRA LNz |, P mNVHIERE
T O

World class NVH laboratory. Product NVH
performance is beyond that of JV vehicles.
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'_"f'léjﬂls’z% Marketing and service

« B0MMEZR , 6000FREEMR , 155RBTWRSA
T, 5—XEB—of , #BAEEERMERINE o

© 20Z1APP, EERMNRE , BEIRFBRA , 3
I RS Elv

« 10MERBING ( SPRAEBRINDA. 81 EAE
=N )

Azerbaijanmsrss
(PV) )

Gulf areassinx
(PV) (=m)

Algeriamrpsim
(PV,CV) (semmsm)

*Changan has 6000 sales and service stations covering 60
countries, with 150 thousand professional service staff
providing consumers with pleasant experience anytime,
anywhere.

*Over 20 APPs and wechat official accounts for customer
service to ensure immediate response to customers.

10 key overseas markets (8 overseas PV markets, 8 overseas
CV markets)

(PV, QV) (mmmm)

Malaysiazszn

Columbiassetew
(PV, CV) (semmm)

Perume
(PV,C¥)) €

Chiless
(PV, CV) (w=mm
)

Paraguayesi=
(PV.CV) (zmmm)

Wy
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2 ¥i7= & Brand New Models

20155FLLK , KESFEFE MBS R MEMREHELITG | F s R A ETINEMTE,

Since 2015, both local and joint brand of CA continued launching new models that the product line was continuously enhanced.

C/WPSA s

KEHERB®E

DS 4S * HEAERT Vitara

EXi=] Oushang

i : CX 7070DS 4SEFIUA & L. @& Escort
Note: CX 70 and DS 4S will be launched at the end of Apr. 2016. Gl
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EERZEERY Upgraded Models

KL AFEFERESEREXNEHERAMH TSR , S5 mR=s N | EK-miEamRER.
Changan local brand and JV brand is keeping upgrading classic models to stay competitive and to extend the life cycle of the products.

CX-5

12EEV7 Alsvin V7 18&NZ:%! Eado Series I# Raeton

D
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B E{E Brand Promotion

« KLAEWREBPEREFIAUMIRNEAFT TR (HEFEA) | S#DEEMLEEXS , SIIPEEFELEEAE

« KRR FEZ TR

- KLRDHAEZRNIBHESASERTE (GFRIE ! 73E)

« Changan Automobile sponsored the Chongging International Marathon and the CCTV’s reality show “Amazing Chinese”, and held 2015 Changan Fan
activity. Changan also participated the Chinese Car Performance Challenge.

» Changan Ford sponsored the Chinese Football Association Super League and the national team.

« Changan Mazda sponsored Zhejiang TV’s most popular entertainment show “Running Man”.

CFR| | e~
| Cdord)
(%) |

Y | %8

REMERR WFE—MRALT

WORKING TOGETHER TO REALIZE THE CHINESE FOOTBALL DREAM

s, S

e 20 NSRS TSI WY e o L

AN

2015 S G f LRl KESEERERSHR KEZEISHEPE R (ZEHIBI52Es)
2015 Changan Fan Activity Chongging International Marathon ~ CAF Sponsored Chinese Football “Running Man”
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£58e{t Smart Driving

- KR TERL "654" EREE , F2025F1HIIERIT/RAN1301ZTT , B 1500 ABREWAAERA , RSB S ERMS AT AT,

- NEEESEEENKIN. FBERS. 2ENBFESFERSHIZORA |, I TIEERKN~mIn-call , BFEEE50H A

» Released “654” strategy on smart vehicle development. By 2025, accumulated 13 billion RMB investment is planed be spent. A smart vehicle R&D
team with 1,500 engineers will be set up to develop technology and products in smart connectivity

» Mastered full-speed ACC, lane keeping, automatic parking and other smart driving core technologies. Successfully launched in-call system attracting
over 500 thousand users

Assisted Driving Half Automatic Driving High degree Automatic Driving Full Automatic Driving

WhBhEs I FEBE BEBMSE

k|
Imﬁ Li—k i A o ~ R

NHTSA grades 20154 20185 20204 2025%
52%5%?2 Automation of single function Level 2: Automatic functions Level 3: Limited Automatic Driving Level 4: Full Automatic Driving
s 148 : B—INREEENIL 245 : HATIEEEEML 3% : BIRESKE A% : 2EABE
Full speed ACC £ EERHUAT Integrated ACC £ERiztEiERICHL Highway Full Automatic Driving
Half Automatic Parking:£EIahiHzE Full A ic Parking £ EI&h; REARESEHNEM Full Automatic Driving
g j ull Automatic Parking&BzlH%E Automatic Parking—§8ia% SEEm

mart terminal 3.0855E££i%3.0S Smart terminal 4.0&§E421#4.0 5.0 Smart terminal 5.0 E5ggLLin
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Egedkt (ZE ) Smart Driving (Cont’d)

BT AN SR ACBISEERARIE , 20165F4812H - 17H , TR ERIHRIEAZHERL , £1K2000208 , E+EED
SEHKEEE T A SRS EE

DYSI=VIINESES MTC(ElfgﬁjbCl_':F“U) HPEZEE , 25V2XHIEASRIIRERIERARZR

BERHEE , SEE. SREFERMATIAMKIRGIE , HREHSESERRE

Driverless technology in structural road has been validated on vehicles. April 12 — 17t 2016, 2000 km long distance self-driving road test from
Chonggqing to Beijing had been finished successfully. Changan has become first Chinese OEM finishing the long distance self-driving test.

Became the first Chinese member of MTC (The Mobility Transformation Center), participating in most advanced technology communication activities
in smart driving area.

Embraced smart connectivity, building partnership with Internet Companies, such as Baidu and Gaode.

2000km FEABEHNS SIMMTCHIMcityiEz) SEEEMKIESE
2000km Self-driving Ceremony Mcity Activity Organized by MTC Partnership with Baidu
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FheEilR New Energy

«  RTDFTREIRGKES |, HEHIRNAREL, KT ZEEV. BITEVZF6ReeR " m . Biske. Bk, B RREMENBEIXIER
T+ EFHENEIR 484165

- SRNIERENN. FFRESRAFEFMEEREWSEHIRNIREZR MY

* Release new energy strategy, launched 6 new energy products such as EADO EV. New energy technologies enhanced significantly, and sold 8,416
NEV in 2015.

» Signed strategical investment framework agreement with new energy corporations.

TGRS E ;- $TiER
B, pBURZE, Suv,
BERR MPV, HRBRAES

Single motor

= |
= [ EBTRG

In-wheel motor

—

27 BEVs: 5 platforms of
large and small size
sedan, SUV, MPV and
Commercial vehicles.

st

TR NIBSMNISE ¢

ITEPKEHE. SUVHA <= ” Ad
*:Fﬁ SUV PHEV d

=
=

HHLBEN s
Electric drive 7 PHEVs: two platforms of
large and mid size sedan "EADO PHEV
and SUV platforms
2015 2017 2020 2025
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iISEEhis Aftermarket

- KESEESEE LS AR NAEHFHEIN

- SEXMENATHEEEBINSESIEEFRS , SS0MEISENBEERRNIZE
Changan online mall has been launched, which cars could be customized.

Electric vehicles rental business will be launched, 550 cars will be put into operation in Chongqing.

Ks2in%

CHANGAN /

cs15 BFE %
Eﬁ@iﬂmaa

BEDR CaF3
BN SENE g

AN A _&""‘"

ERAERRSEERRS IEfEH TR it A& ah AE B S
Car Customization Service Eado EV Charging Test
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F23B 4 Situation Analysis

Hi&
Opportunities

1. NMESRKINAEFE | TIHEKESEELR
2. BxR. B, FFRHE—LMAXSETUAFHIZ
PEREINXE , KEESERLF

3. KR&ESEXN™S. BRREEEINER
SARGIFERHIS

1. The rigidity of demand remains and the growth shall not be
ceased.

2. The government put more attention on the industry,
especially for local brand, and the trend is good.

3. CA has more accuracy understanding on market and users.
4. Cross-border cooperation will bring new chances.

Hbhk
Challenges I

1. FESFECTEEREEE , RYMREIGES
TSR |, E5RERNARETELE)

3. BUR. iZFFEUTE | SBRR, ATk

4, SEmMBME TR , FIERTRE , R E R
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1.The macro economy pressure is heavy.

2.The industry competition is increasing and the development space
of traditional automobile shrinks.

3.Policies, laws and regulations continue to tighten, challenging the
technologies and cost control.

4.The price of joint venture brands’ products become lower and
lower, challenging the profit margin and local brands’ development.
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Driving Forward With You
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Total Sales Volume (10K)
BAUA (1Z7T) 291
Operating Revenue (Rmb:100Mn)
#ASH (1275 -
Capital Expenditure (Rmb:100Mn)
Heh : EEAFHRE (1275 55
Investment in the Fixed Assets (Rmb:100Mn)
BRIURE (127T ) -

Equity Investment (Rmb:100Mn)
* FHSZE T 2016 FEHEEST 3%
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CHANGAN DRIVES THE WORLD



