BRKTVERDBIRAE
Chongqging Changan Automobile Company Limited

2015532 iE iR
201503 Performance Report

K=&54% | 2015.10
Changan, Oct. 2015




@) 2=
CHANGAN

7=0H Disclaimer

LM HHBERRKZSFERIDBIRAT (B "KESE" 8 28" ) Wi, (X
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This report is prepared by Chongging Changan Automobile Company Limited (abbreviation as “Changan”,
“CA” or “Company”), and solely for corporate communication and general reference only. The report is a
brief introduction but NOT a complete description for company’s current or future business, operating or
financing results. Neither CA nor any officer or employee of CA accepts any liability whatsoever for any
direct, indirect or consequential damages or losses arising from any use of this report or its contents.
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BFHEER Overview

FRBHENAFE L TAAFIEEIN | 201555 R
EEANRESE,

Affected by the weak economics and numerous negative factors , the
auto industry is suffering sharp downside of the sales growth.

20155FFI=2FE , KEFRMERIRERANZMSITES= | 2/
ARSEERFIE—RFIEEKAIRIL,

CA’s sales of first three quarters ranked third. CA is the only group that
maintain positive growth among top 5 groups.

2011-2015HI9 BiSE1TIVIHE
Q1-Q3 Sales Volume of Auto Industry
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FeFZETIAH PV Market

2015Fp=FF , REMEHZEAER , BERSUVEIE
46.68%HJIEIE , iﬁﬁiﬁﬁﬂu{m)}ﬁ 2. TSR,

Despite of the negative growth of sedan market, with high as growth of
46.68%, the overall PV market still maintained the growth of 2.75%.

SELIXK , BEEXmEmnOEREZERTT , BREHNES. BRM
FmmhE T PERAE.

Local brand’s market share rebounded in 2015, and the Japanese brands
recovered as well. German and South Korea fell significantly.

2015809 BRAEHM 2 miMEESRT
Sales Volume of PV in 2015Q1-Q3
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2011-2015R19 AsRAE R ESIHIA LB E
Share of PV by Country in Q1-Q3
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KZFRHEZE PV of CA Local Brand & Joint Ventures

015FMI=FEF , KEETRAFHEAIBEEK32.1% , £FE
ERhE AR LR,

CA keeps the leader position in the local brand PV market for the first
three quarters in 2015, with the significant growth of 32.1%.

KESENEAmE TR , Bf5. DBEIAMCAPSAT BIF150.9%,

69.7%F033.2%RVEEEIEE , IR RIEE TF29.2%,

For joint ventures, CAF, CA Mazda, CA Suzuki and CAPSA recorded

growth of 0.9%, 69.7%, -29.2% and 33.2% respectively.

2015819 AHREl MRk )RR %R
Top 10 Sales of Local Brand PV by Company 15Q1-Q3
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T N GRBAEA B Y BEISRAEEE. Note: Local brand PV excludes mini-van in this slide.

FIERIR : IKL54 Source: CA
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K2 HE Sedan & SUV of CA Local Brand

KEZBERFERI=ZFERITELEKI % , AR EFEADTIHE
[EIEL B8 . 8%RIIBN MIAAREF 7 IRIRIE K,

Q1-Q3 sales of CA's own brand sedan increased by 9.5% yoy,
maintaining comparatively high growth while the segment is downside.

K&ZBEFSUVRI=ZERITEEIAZI25.55% , BREAFREAALE150.7%,

Q1-Q3 sales of CA's own brand SUV reached to 255 thousand, increased by
150.7% yoy.

2011-2015HI9 AR EH FHESRIT
Q1-Q3 Sales of CA Own Brand Sedan in Past 5 Years
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2013-2015g19 A& SUViHE5tit
Q1-Q3 Sales of CA Own Brand SUV in Past 3 Years
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EBAZET IS CV & Mini Van Market

20155F , BREMIZRI=ZEHE R R KIETE11.7%, WETZRI==EHEERILTIB14.6%, KTSFHERILT£28.1%,
- ianifi 7% : 15Q1-Q3 sales of mini van & truck for whole market and CA respectively
15Q1-Q3 sales of CV Market significantly dropped by 11.7% yoy. drooped by 14.6% yoy and 28.196 yoy,
2011-2015R19 BB HERENR 201519 B EEEST
Q1-Q3 Sales of CV in Past 5 Years Sales of Mini Van & Mini Truck 15Q1 — Q3
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Major Data

THE B 2015598 - BEUFRAR 1
Item Up to Q3 2015 Up to Dec. 2014 Difference
BUERE ({Z5T ) Total Assets(CNY 100Mn) 814.96 | 696.87 16.95%
e e e s S
Net Assets Attributable to Owners (CNY 100Mn) I A I S
RS2 (7T ) Net Assets per Share(CNY) 6.67 5.50 21.27%
BrEthfEER (% ) Asset-Liability Ratio(%) 62.12 63.47 -1.35
IHE Item 2015Q3  2014Q3  [ALLEEIE Yoy | 2015Q1-Q3 | 2014Q1-Q3  [LLIANE Yoy
TN e e O e —— o
Operating Revenve (CNY100Mn) S R B N S ne
AERER (127T) 0 0
Total ProfitCNY:100Mn) I Mt W A S S
IFEE A ERGANEFE (127T) 0 0
Nt Profit Attributable to Owners (CNY 100Mn) s Wi W R W W
EXRGRIE (JT) 0 0
EPSECNY) TR TR o N R M
FEFFIER (M) (%) ] ]
Werghted ROE (00 546 789 2.43 - w’m® 85 1.74

T FTESEERESEREZ®ET. Note: all financial data is unaudited.
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BI=FESEIIIAN. BRI (BERIR)
Q1 - Q3 Operating Revenue, Gross Profit Margin (Own Brand)

=AUZA FBFI=E
Operating Revenue Gross Profit Margin
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iE  TRMSEURIIRERLT , BARE (BARN-ElAA ) /BN iHE.

Note: all financial data is unaudited. Gross Profit is calculated by (Operating Revenue — Operating Cost ) / Operating Revenue.
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BI=FEHEEAEFE. SEHMER
Q1 — Q3 Profit Attributable to Owners, Cash Flows from Operating Activities

B =5 YA b ZLEHMER
Profit Attributable to Owners Cash flows from Operating Activities
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T B EIRIIREHIT.

Note: all financial data is unaudited.
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BERRNSIRIRBFISE
Profits by Division

2HEFBER
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fza53th : HLaSHEHAT , PIKEIEKHE]

Situation Analysis: Opportunities and challenges coexist, while long - term growth could be expected

Hi& Hbhk
Opportunities Challenges e

98291 , EEEESLIN On Sep 29N, the executive | RZEWNAHZ™1%H Due to increasing protection

- -, . _ i i /= By E4z4e  measures for the consumers’
R, WT16LR LA THEE Meetng of State Council 7, BB SEH interests, and the increasingly

b AL/ determined to cut half the BRERENEZE. & grict enforcement of the anti-
FFITFERRMAFAMFRM (3 rate on  purchasing HEBAKREZE] & monopoly law, and safety, fuel

B FRIBIBZETKIER vehicles with a 16L engine | @famiEiGHksk. consumption and technical

FIAZEMEREEIEITIAE, A capacity and below, which | g ety sqmyp e | feulations. the elation-ship

. will stimulus the PV market. 3 2 >3
HEAmAR. 10H23H R 500t 239 the PBoC cut HIFE. §$~ BNIE  altering; the profitability of
fm TS RMENRES (@it ! M58, REDWE dealers and the stability of
TH—REEERS B interest rate and reserve GEEE E i —% OEMs channels are facing
MIBEREANRAIRNE ST , F ratio to stimulus the macro e = @ﬁﬂﬁﬂ@—;‘é challenges; the auto companies

s =g apsszye €conomics. The PV market e e are under increasingly pressure.
USRI =T is expected to rebound with BEHINTSERR Additionally, the restriction on

ZEETETT. ) GRS 7. car purchasing and using also
limit the vehicles consuming.

FaitrhESFISEPRIIGRISPEERK | FRONIERESBHRIER 2509,
Chinese auto market is estimated to keep growing with lower speed during medium and long term; the
current downturn is only temporary due to the rigidity of demand.
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ekl : ISR MR |, FEEESUVTmE
Product Planning: Keep launching successful models, completing SUV product line

RN NSRS, RENRFIFICSRKIINEM L , KERFHEHEERR. BaKkE  AREEnHimTEsUVirmsk. FE=FRE
PhEEHEH &3 mMCS 15, CX 70FCS 95,

Changan will make persistent effort on the basis of successful products, launching new models to complete SUV product line. Specifically, CS 15,
CX 70 and CS 95 are planned to be launched in coming three years.

CX 70 CS 95 (#E:E&% ) (Concept)

FEERTENL © /NBISUV FERRRENL : TEESUV FERRRENL : FABISUV
fiit & 7nAdE : 20158 MZERE Fhit LrRgiE : 20165 Fiuit EmRdgiE : 20165 ERE 201754 ( ErhR )
Mini SUV 7-seat SUV Large SUV
To be launched in Nov 2015 To be launched in 2016 To be launched in end 2016 or early 2017
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New Energy Vehicle: Sedately set off, 34 products during next 10 years
BE20155F9H K , KRR AESFRITHEDIA27628, A ESLEEI TS RS A RIGRESNRARSNHARAFTE | 2
20255F)A%| "518" MEEETR. REI0F , KELEBHEL4FEERFE , *HBSRAFENEAE,
Up to end Q3, the sales of Changan new energy vehicle in 2015 has reached to 2,762. Company will develop both pure EV (main line) and plug-in

hybrid EV platforms, aiming at “518” performance objectives. In next 5 years, Changan will launch 34 new energy models, including both passenger
and commercial vehicle.

“518" TEEERtR RARSFFEEFFEIFL]
“518"” Performance Objectives New Energy Vehicle Models Planning in Next 5 Years
AR IVR S a0 m 1
EAENEEPAZIS) ann | o= Ned
Pure EV and plug-in Hybrid EV: ﬁfé“gcv m M
Time of 0-100 km/ h acceleration Sedan/MPV
less than 5s.
g
BRI wE/mi
BABLEHEALF Mini Van
Plug-in Hybrid EV:
::uel consumption per 100km a;;}g'!;
ess than 1L. pure EV
Small bus
ABER RN
SR /N BB AR U8R byt
Pure EV. Plug-in
Electricity consumption per 100km Hybrid EV »
per ton less than 1IKWh. 20154 20174 2020%
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EiSHE - "eUFF2020" LERE , BLEEIEIE

Ford China: “Innovation 2020 strategy, to repeat success
B VEEMAKRRFEFERZIMZT AR AT RECN M | LIhEIBEEZKAOAEIFT

Ford has announced that RMB 11.4 billion will be invested within 5 years in China to enhance R&D and innovation for Chinese consumers:

rmeFT—aFEMUARNEREREA. FEINBWINEE | IR B SRR

Product innovation — includes optimization and upgrading of the automotive interconnect technology, semi automatic driving function, as well as
the research and development of automatic driving vehicle

R ah AT el —— SRS sep it R Z TR Stk rh QU HA TR IR I B AR & R R RIS

Urban mobile travel innovation — includes Ford's smart mobile plan’s numerous pilot projects around the city's innovative travel and improved
consumer experience

NEEFHIEHRMEFT— SETHIREHIER AR, BB NERESR. FReRFERBRAR | AR FEELXIT
H _E#5#55,0005 TTART

Innovation for better world — includes advanced green manufacturing technology, more effective new powertrain system, and new energy
vehicles solution, and next five-year plans to invest RMB 50 million in community projects.

e VR

8 FRBIEN4{Z Innovation for Millions

¥11,400, OOO 000

INVESTMENT
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« RIMEEMRS  RAFAREFEE | "Wie" R,

» Pay close attention to marketing and services, and deeply develop customers management, rapidly launch “pleasure experience”.
- M ENXFEFER R ERTmOE,

« Promote brand vigorously to boost marketing, and enhance the reputation of key products.
«  FEREFREKYE | BEFmEF,

* Improve quality constantly, and enhance product competitiveness.

- REBESTMm, RIARHE.

« Concentrate on key products, and firmly push the progress of R&D.

o REREIHEBIMNEEE.

»  Firmly and steadily push forward overseas strategy.

- BRESHFPWERREED B RENITIZEE

* Ensure JVs’ development, enhancing the ability of quick respond to the market.
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CHANGAN DRIVES THE WORLD



